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An analysis of the products produced by competing companies
rational design, while others put out products with such uncoordi
more subtle coherency that lies in between those extremes.
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Study for DVD playe! omprises design for technophiles and design for the general consumer. While different nuances are apparent they pursue the
same Samsung identity.
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Delving once again into "design language”

Samsung

By Noriko Takiguchi
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